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Choose the brand with outstanding agents, leading brand awareness 
and an unmatched global presence.
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Major, Full-Service Brokerage Brands

Transaction Sides 
Per U.S. Agent
(Large Brokerages)1

U.S. Transaction 
Sides2

U.S. Brand 
Awareness

(Unaided)3

Countries & 
Territories

Offices 
Worldwide

Agents 
Worldwide

11.7 597,770 36.4% 110+ 8,735 146,627

5.7 828,875 14.5% 60  1,000 165,000 

5.5  460,374 21.2%  45  2,900  96,300 

5.4 350,119 1.6% 27 N/A  85,000 

5.4 117,860 3.3% 84 1,100  26,100 

5.0  219,329 30.9%  79  11,000  130,200 

4.5 19,683 0.1% 1 134  4,340 

N/A = Data not publicly available.
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